It is commonly observed that the 'colonist is an exhibitor' and there were no more extravagant exhibitors than the British in India in the nineteenth century. 1 The Indian empire was marked by the creation of a sense of empire authority and culture through 
amongst its manufacturing elites to establish the city as a center for high culture as well as economic clout, resulted in a flurry of exhibitions and cultural institution formation from the mid 1850s. 8 Scotland, which is little studied, differed from north-west England in having a capital city whose political and professional elites had long engaged in overt cultural display and in having a great commercial city that competed with the capital for economic and cultural status. 9 Exhibitions of India and Indian goods were also distinct in Scotland when compared with provincial England because of the unique characteristics of Scottish imperial engagement.
The early relationship with India was mostly defined by the activities of the East India
Company, where Scottish soldiers and officials had long been prominent in numbers and achievements, driven in their thousands to hazard the risks of life in India by the relative lack of opportunities at home for young men who were mainly the sons of the lesser gentry and middle classes. 10 East India company service placed many Scots in positions where they could accumulate the riches of empire for sending back to Scotland. The material culture of India, reflected in food, dress and sometimes also in servants, was particularly apparent among the nabobs -wealthy returnees from India who had 'gone native' -a social type that was numerous in Scotland as elsewhere in Britain and is described in Scottish popular fiction of the 1820s by Susan Ferrier in her novel The Inheritance, by John Galt, writing about provincial life in Ayrshire where in several novels the nabob features as an industrial investor, and by Walter Scott, most famously in his novella The Surgeon's Daughter, published in 1827, which describes Scottish medical experience in India by an author whose brother had died in 'company' service.
11
Compared with English 'nabobs', Scottish India returnees, reflecting a local culture of restraint, 12 were not so frequently criticised for excessive conspicuous consumption and, as Galt accurately noted, many gravitated towards industrial investment, particularly where they had existing family interests in areas like bleaching and dying. 13 Moreover, Scottish 'company' men, including soldiers, were avid recorders and collectors of botanical specimens, an interest that was both scientific and economic in motivation. 14 Of course, military exploits in India brought celebrity to some Scots, including David Baird (1757-1829) from Haddingtonshire, whose long service in India was highlighted in 1799 when, as Major-General, he led the final assault on
Sirangapatam, defeating and killing Tipoo Sultan, the ruler of Mysore, which marked a famous victory for Britain. War booty from India was acquired and traded in vast quantities, much of it making its way back to Britain for sale. It included such famed objects as 'Tipoo's tiger', a life-size mechanical toy shown mauling to death a man in European uniform, initially displayed in London in the East India Company's own premises, and personal relicts from Tipoo himself, such as an armband worn in battle 11 See also, T. W. Art, but was also derived from a longer tradition of industrial exhibitions in Scotland, which began in the 1760s when a design school was first founded in Edinburgh, long before they existed in England, and continued through to 1840s under the auspices of the Scottish Board of Trustees for Manufacturers. 44 With the intention of encouraging and rewarding good design and manufacture in areas of production that were seen as particularly well suited to the Scottish industrial economy, these exhibitions were initially devoted to linen fabrics, but expanded to include woollen goods, carpets, 43 The Scotsman, 14 February,1861. what was also seen in mid-century panoramas and in the later international exhibitions.
India at the Great Exhibitions
The 'great' or international exhibition movement was a highly competitive articulation of national identity and aspirations for the future. It was a city focussed form of national and local boosterism, mostly devoted to industrial achievement and a celebration of new technologies, particularly electricity which was first displayed in Paris for the exhibition of 1881 and thereafter formed a focus at all events in the exhibition 45 The Scotsman, 25 September 25, 1885. The Indian artisans comprised two woodcarvers, two potters, two jewellers and three confectioners and the goods that they produced on site were sold to visitors. The India section also included museum artefacts from various private and public Scottish collections to enhance its cultural credentials. The colourful exoticism, the smells and even the tastes of India clearly captivated visitors. In addition to the India court itself, the Glasgow 1888 exhibition had an extensive 'Indian Pavilion' mounted by Doulton & Co., the London-based manufacturer of pottery and ceramics (much of it for that new domestic luxury, the bathroom) which housed female potters making hand-thrown commemorative wares, some in India-influenced designs, for sale to the public. were published in 1869. 90 In some parts of Britain, the relationship between British production and Indian textile traditions generated concern to preserve design standards and integrity. The Manchester silk industry, for instance, was anxious to maintain a high Turkey red designs were returned to Scotland as 'not suitable'. 97 The main concern for all textile manufacturers in Scotland was whether or not they would find a market and sell. Much of the market in India, as at home, was for simple designs, such as stripes or checks in red or blue. Indigo-blue striped cloth was influenced by both Indian design conventions and also by a valuable dyestuff with colourfast qualities that was imported from India. Indigo-striped cloth was an export staple for Scottish manufacturers and it was also ubiquitous in the late nineteenth century British home textiles and clothing markets. All markets evolved and India was as fluid and fashion-driven as the west, with
India agents for Scottish producers always eager for novelties to sell to local retailers.
Contemporary designs for export to India in the 1880s included representations of steam trains and other features of modern industrial life. Needless-to-say, none of these conformed to 'tradition' or to contemporary British notions of good design.
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The relationship between Indian design and industry, and British-made products designed for the Indian market was inevitably complex, evolving over several centuries.
There were changes in the goods exported from India to Britain, which at the start of the nineteenth century was dominated by raw materials such as indigo or cotton wool, expanded to include other staples such as wood and wood products, or grain, and by the mid and later nineteenth century had also expanded to included the kinds of manufactured craft goods -'art manufactures' -that dominated the India courts at the great exhibitions. 99 There were changes also in the goods that Britain exported to India, which were still dominated by textiles, but involved increasing quantities of modern machinery that allowed India to develop its own competitive industries, which eventually and inevitably undermined Scottish-produced textiles. 100 India design had mutated over many decades to accommodate European and British taste, and though a strong movement existed by the late nineteenth century to protect and promote 'traditional' design and manufacturing in India, the reality was that tradition had long been compromised and there was a well-established and constant process of design migration between east and west, with Indian merchants and craft producers absorbing 98 For examples see details and website cited in footnote 4. other 'oriental' craft traditions and designs for their export goods when they found a ready market. 101 Thus the impact of a mass awareness of India goods was not as dramatic for Scottish design practice as the sudden exposure to Japanese design and goods that happened in the 1870s, which influenced the Scottish arts and crafts movement and designers like Charles Rennie MacIntosh, particularly following the Japan exhibition in Glasgow in 1878. 102 Needless-to-say, as soon as Japanese goods were seen in Britain and became fashionable, Scottish Turkey red manufacturers began producing printed cotton textiles with quasi-Japanese designs for sale at home and also for export to Japan. 
